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Overview 

1st Quarter 2011  

 

Market Metrics  
Next 6 Months  

 

Vacancy Rate 

Lease Rates 

Absorption 

New Construction 

Market Snapshot 
 

Total SF  74,398,997 

Total Vacant SF  6,483,862 

Total Vacancy Rate  8.7% 

Direct Vacancy Rate  8.5% 

QTR Net Absorption  61,236 

Avg. Asking NNN Rate  $4.87 

The Tulsa Industrial market is showing signs of life albeit not at the rate that was 
hoped for.  With just over 60,000 SF of positive absorption, the Tulsa market is 
certainly on the right track but the feeling on the street is that while there is a no-
ticeable increase in activity, the volume of signed deal sheets is still lagging behind 
expectations.  
 

There continues to be a disconnect between landlords and tenants and between 
buyers and sellers.  With increasing energy prices, the number of energy service 
companies expanding goes up in direct correlation to the Oklahoma rig 
count.  Small prospects are the depth of the market ranging from 10,000 to 15,000 
SF.  For large users of 80,000 SF and above they have many options to choose 
from. 
 
While manufacturing and exporting boosted industrial market, the warehouse/
distribution segment is very soft and large blocks of space became available driven 
by former Grocery DCôs to the United Warehouse and Airpark II complexes in the 
northeast submarket. With most Distribution Centers located in major population 
markets due to logistics, the Tulsa market is more regional and local with lower 
rents that cannot overcome the cost of transportation from production to consum-
ers.  We can point to the Gatorade facility in Pryor closing and the one in Dallas 
remaining open. 
 
Just like the Blizzard of 2011, Tulsaôs industrial lending market remains frozen for 
most investment buyers.  With community banks under increasing regulator scru-
tiny there are fewer deals that pencil out prior to the recession.  Opportunities for 
owner/users using the Small Business Administration are strong.   Perhaps the 
best description of the Tulsa Industrial market was described at the GTAR update 
that we are off the roller coaster and are now on a slow moving train towards re-

covery . 
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This story can fit 150-200 words. 

One benefit of using your newsletter as a promotional tool is that you can reuse content from other 

marketing materials, such as press releases, market studies, and reports. 

While your main goal of distributing a newsletter might be to sell your product or service, the key to 

a successful newsletter is making it useful to your readers. 

A great way to add useful content to your newsletter is to develop and write your own articles, or 

include a calendar of upcoming events or a special offer that promotes a new product. 

You can also research articles or find òfilleró articles by accessing the World Wide Web. You can 

write about a variety of topics but try to keep your articles short. 

Much of the content you put in your newsletter can also be used for your Web site. Microsoft Pub-
lisher offers a simple way to convert your newsletter to a Web publication. So, when youõre finished 

writing your newsletter, convert it to a Web site and post it. 

Submarket Map  

Terminology  

Total Building SF ñAll single & multi tenant office buildings above 20,000 SF excluding medical, government and owner occupied 

Available SFñSpace currently being marketed for lease or sublease 

Vacant SFñSpace currently unoccupied in the market for lease either directly with the landlord or via a sublease 

Net Absorption ñNet change in physically occupied space between the current quarter and the previous quarter 


